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COMUNICATION 
 

Ý Capture Attention 

Ý Appeal to intended audience 

Ý Message 

Ý Emotion 

Ý Reaction 

Ý Meaning 

Ý Ideas 

How does the design 
appeal to the intended 
audience? How does the 
design capture attention? 
How does the design create 
meaning, ideas or convey a 
message? What reaction 
does the design encourage 
in the viewer and how has 
the designer achieved this? 

AESTHETICS  
Ý Shapes 

Ý Textures 

Ý Colour 

Ý Pattern 

What colours, shapes, 
textures and patterns have 
been used in the design?  
Why do you think the 
designer chose these? 

CONTEXT  
Ý Personal 

Ý Political 

Ý Social 

Ý Cultural 

Ý Economic 

What personal, political, 
social, cultural or economic 
factors have been 
considered in this design? 
Could any part of the 
design have different 
meanings or relevance in 
different contexts? 

When analysing visual 
language include the 
following points: 

The way in which certain elements of a 
design are given prominence over another 

HIERARCHY 

The way in which text and other design 
elements are placed on a page to create an 
ordered appearance with visual connections 

ALIGNMENT 

The way in which design elements are 
presented throughout a design layout e.g. 

symmetrical, asymmetrical, radical 

BALANCE 

The way in which 
design elements are 
placed in opposition 
with each other e.g.  
dark and light, thick 
and thin, large and 

small, traditional and 
contemporary 

CONTRAST 

The way in which elements 
within a design are repeated 

e.g. fluid, progressive 

RHYTHM 

When related items are 
grouped together 

PROXIMITY 

COLOUR & SPACE 
Considering the choice of 

colour selection for the text 
and background in a design 

and the space left between the 
design elements 



 

 

 

 

 A logo is a symbol that 
represents a company. It may be made of 
typography, typography with a separate 
icon or an identity that combines both. 
Businesses use logos to attract attention 
to their business, product or service.  
A good logo should be unique so it 
stands out and becomes memorable.  

 

A strong logo is easily recognisable, reflects the business and builds customer loyalty. 

 A brand 
identity reflects the way a company 
wants to portray itõs image as a 
business. This could use company 
colours, specific graphic elements 
including imagery as well as their logo. 

 Large companies 
often have a document created called 
a style guide. This document explains 
how the company is to use their 
corporate design with examples. For 
example it might explain rules 
regarding how to use the logo like the 
logo should always appear top right or 
it might give a minimum and maximum 
size it can be used. 

STORE 

PROTECT 

INFORM 

PROMOTE 

PRESERVE 

PURPOSES OF 
PACKAGING 

PACKAGING 
MATERIALS: 
Polymers (plastics) 
Carton board 
Cardboard 
Potato starch 
Metals / Foil 

 

PACKAGING 
TYPES: 

 
Bottles, Cartons 
Bags, Boxes 
Cans, Wrappers 

Nets 

NETS: 
A net is a 2D 
version of a 3D 
shape. It is the 
packaging when it 
is unfolded. 

 

Ideally when designing 
packaging you should try to 
use materials that are easily 
recyclable and sustainable 
and you should reduce the 
amount of packaging used as 
much as possible 

The Forest 
Stewardship 
Council ensure 
that when trees 
are chopped down 
new ones are 
replanted 

Advertising is a method of activity using 
adverts to promote products or services.  

Marketing is used to promote and sell 
products or services. There are many 
aspects of marketing including research 
and advertising. 

ENVIRONMENTAL IMPACT 
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EQUIPMENT 
HAND 
TECHNNIQUES 
¶ Pencil 
¶ Pencil crayons 
¶ Fine liner pens 
¶ Marker pens 
¶ Pen and ink 
¶ Watercolours 
¶ Acrylic paints 
¶ Oil pastilles 
¶ Montage 
¶ Printing (block, 
lino, mono) 

DIGITAL  
TECHNIQUES 
¶ Vector 

illustrations 
¶ Graphics tablet 
¶ Photo 

manipulation 

QUALITIES OF AN 
ILLUSTRATOR 

¶ Professionalism when dealing with 
clients 

¶ Good time keeping (being able to 
meet deadlines) 

¶ A high level of skill 
¶ A good interpretation of the topic 
¶ Attractive appeal 

TYPES OF  
ILLUSTRATIONS 

¶ Graphic novels 
¶ Comic strips 
¶ Websites 
¶ Album and 
book covers 

 

FAMOUS  
ILLUSTRATORS 
¶ Quentin Blake 
¶ Chip Kidd 
¶ Lesley Barnes 
¶ Jorge Alderette 
¶ Pablo Lobato 
¶ Tim Burton 
¶ Nick Sharratt 
¶ Beatrix Potter 

 

LAYOUT & PRINT PUBLICATIONS INCLUDEéé  

¶ Books 

¶ Catalogues 

¶ Book Covers 

¶ Magazines 

¶ Infographics 
¶ Technical  

illustrations 
¶ Fashion and 

textiles 
¶ Video games 

Type is measured in points e.g. 10pt type 
Main body copy is advised to be no smaller than 9pt and 
generally no larger than 12pt, although this may 
adapted tor circumstances like the visually impaired or a 
younger or older reader. Headings need to be in a larger 
font size to stand out from the main body copy. 
When creating visuals for print, dummy text is used, usually Lorem ipsum. 

Sans Serif 
fonts really 
stand out in 
large titles 

Serif fonts are 
often used in 
body copy as 
they are easy 
to read. 

Career Description Career Description 

Graphic 
Designer 

Producing a variety of designs from 
logos, to websites, to packaging. 

Artworker 
Creating artwork for graphic 
designers to use in print/digital media 

Concept 
Artist  

Design imaginary characters or 
concepts for projects that donõt 
yet exist, often work for film or 
game companiesΦ  

Advertising 
Art 

Director  

Responsible for the visual style and 
imagery of advertising campaigns  

Creative 
Director 

Deliver the creative vision of the 
company and which direction it 
should take regarding itõs marketing 
and company profile. 

Animator Produce moving images 

Illustrator 
Produce illustrations for a variety of 
formats e.g. book covers. Usually self 
employed. 

   

                       As a graphic 
designer you could  
work in a range or  

different careers, below  
are some examples:   

Paper is measured in ôAõ series of sizes. ôAõ sizes go  
from A10 (the smallest) to A0 (the largest). Each size  
is half the surface area of the previous size while retaining   
its same ratio. A4 paper is 297mm x 210mm 

GRAPHIC DESIGN 
AGENCY 

Working for a graphic 
design agency means you 
will have a regular salary 
and will work with a range 
of clients. Staff usually 
work together but handle 
one aspect of the design. 
You donõt have full 
creative control 

FREELANCE 
GRAPHIC DESIGNER 

A freelance graphic designer 
is self employed which means 
you have more freedom but 
you donõt have a regular 
salary. You can choose your 
own clients and work from 
home but you are responsible 
for everything, from 
marketing, to design,  

to accounts. 

IN-HOUSE 
GRAPHIC DESIGNER 

An in-house graphic 
designer works for one 
company so you will know 
their design style well. 
Because you are designing 
for one company the work is 
less varied and there is  
less pressure to  
generate new  
ideas. 

As a  graphic designer you could work in one of the following sectors... 



 

When working to a graphic design brief you must consider the  
group of people your design is aimed at.  

 
The primary target 

audience is the group of 
customers that a 

business thinks it has the 
greatest opportunity 

to convert.   

our secondary 
target audiences are other groups of 
people with common characteristics who 
may be interested in your products or 
services but are unlikely to become your 

most valuable customers.  

Graphic designers define and categorise 
their audience through a demographic profile. A demographic profile 
helps by defining groups based on things like age, gender, income, 
Education, Occupation, nationality, political preference, religion, 

ethnicity and race 

 

COPYRIGHT Protects original authored works from being 
copied for the lifetime of the creator, plus 70 years  

TRADEMARK A distinctive symbol or logo that contains 
the company name or slogan and cannot be copied. 

PATENT A legal protection the designer has for their design 
to prevent its from being copied for up to 20 years 

 
 

 

If you need an image for a project, you have two main options. You could 
take the photo yourself or use someone elseõs image. f you donõt have the 
time or resources to take your own photos at the quality level youõre looking 
for, using someone elseõs work is the way to go. When you compare using 
someone elseõs images to doing it yourself, youõll probably find itõs also the 
more affordable route. But you canõt just use someone elseõs photos without 
permission. With a few exceptions, you need to obtain image usage rights via 
an image licensing agreement.  

 

When you buy a stock image you are 
purchasing a license for that image. This 
means you have obtained permission to  
use the image in a certain manner. It 
doesnõt mean that you own the image 
outright, however, just that you may use 
the image for a certain period of time.   

 
Involves identifying your competitors and 

focuses on finding and comparing key 
differences between your products and that 
of your competitors. You will identify their 
strengths and weaknesses and compare 

against that or your product or design. This 
helps you identify a products USPñUNIQUE 
SELLING POINT. Which helps it stand out 

from the rest 

 
Design trends are constantly changing. 
Being able to keep up with and 
implement them is an important talent 
for designers to have. When working 
to a design brief, you as a designer 
should be aware of the current design 
trends and consider using these as 
inspiration. Its easy to look up the 
latest trends by searching for 
ôGraphic Design trendsõ online. 

When working to a design brief the designer will need 
to analyse and research a range of things, including the target 

market, current design trends and competitor research. 
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Fair use means the copyrighted picture can only be 
used for educational, personal or research purposes  

There are a number of constraints/restrictions which 
could affect producing a graphic design, these include: 
 

materials 

Lack of Resources 

Design components to 
produce the design 

Copyright  
considerations 

Expected timescales 
of work/tasks 

tools 

Computer 

software hardware 

Planning 

Research Collecting 
information 

Building design concepts Production & Completion 

 

 

A copyright is 
used to protect 
the following 
from being 
copied: 

 

¶ Text 
¶ Music 
¶ Films 
¶ Computer generated work 
¶ Drawings 



 

A design brief is the statement a client gives to a designer outlining what 
they want their product to be like. Design briefs can be ôOpenõ or ôClosedõ 

An open brief enables 
the designer to devise 
many possible solutions 
to the need e.g. òDesign 
a toy based on the 

story of òGoldilocks and 
the Three Bearsó for 
children of primary 
school ageó 

A closed brief will limit your design 
solutions and narrow the outcome by 
suggesting the type of final design you 
have to produce e.g. òDesign a wooden 
jigsaw for primary school children 
based on the story of òGoldilocks and 
the Three Bearsó It is to be sold in 
craft shops that specialise in hand 

made toys. 

 

COMMERCIAL 

A design brief that is  developed by a person or 
team in consultation with the client/customer. 
They outline what is required and scope of the 
project including any products or works.  

COMPETITION 
The competition brief is a document that includes 
all instructions to competitors for participating in 
a competition  

COLLABORATVIVE 
A collaborative document set up by the customer 
and the design team as an agreement on the scope 
and expected deliverables of a design project.  

ONLINE ONLY A design brief where work is submitted online only 
for a digital design solution  

OPEN CALL 

Allows you to have a large degree of freedom 
to experiment with a range of design 
proposals (ideas). An open brief does not tell you 
what the solution is going to be and will be useful if 
at this stage you do not know exactly what it is you 
are going to produce.  

 

The client is usually the person who has identified 
the need and provides the brief. It is the 

responsibility of the designer to work closely with the 
client to ensure that they get the product they want.  

CORPORATE: 
A customer which is 
a large company 

PUBLIC SECTOR: 
Clients concerned with 
providing government 

services 

INDEPENDENT: 
A client who works 
for an independent 
company or  
themselves 

As a graphic designer you have moral 
and social responsibilities and should 

be aware of other people in 
the world and their beliefs and 

traditions.   
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¶ Pens ð pens could be used 
to create a hand rendered 
illustration 

¶ Brushes ð brushes 
could be used to create an 
illustration using paint or 
ink.  

¶ Pencilsñpencils could be 
used to create a hand 
rendered illustration.  

¶ Tabletña tablet could 
be used to create a digital 
illustration.  

¶ Scanner or scanner 
apps ð a scanner or 
scanner apps could be 
used to digitize a hand 
rendered illustration 
import found imagery into 
a digital environment.  

¶ Software 
applications - 
software applications 
could be used to create a 
digital illustration.  

¶ Camera - a camera 
could be used to 
photograph images to be 
used as sources of 
inspiration or to use as 
part of an illustration.  

¶ Computer ð a computer 
could be used to create a 
digital illustration or to 
digitize a hand rendered 
illustration 

¶ Paints ð paints could be 
used to create a hand 
rendered illustration.  

¶ Inks ð inks could be used to 
create a hand rendered 
illustration.  

¶ Paper ð paper could be used 
as a surface to illustrate onto 
or as a surface to print digital 
images onto.  

¶ Marker pens ð marker 
pens could be used to create a 
hand rendered illustration.  

¶ Charcoal ð charcoal could 
be used to create a hand 
rendered illustration 

¶ Card ð card could be used as 
a surface to illustrate onto or 
as a surface to print digital 
images onto. 

¶ Acetate ð acetate could be 
used as a surface to illustrate 
onto or as a surface to print 
digital images onto.  

¶ Colour mixing ð colour mixing could be used to 
apply colours in the illustration (digitally or by hand) 

¶ Sketching ð sketching is a process used to develop 
and record hand rendered illustrations.  

¶ Gradients ð gradients could be used to blend colours 
in the illustration.  

¶ Contrast ð contrast could be used to emphasise 
areas in the illustration. 

¶ Alignment ð alignment could be used to plan the 
composition of the image in the illustration.  

¶ Digital image manipulation ð digital image 
manipulation could be used create a digital illustration 
or to manipulate a hand rendered illustration.  

¶ Digital illustration ð digital illustration could be 
used to create a digital illustration or to manipulate a 
hand rendered illustration.  

¶ Photography ð photography could be used to collect 
images for inspiration or to collect images to form part 
of the illustration.  

¶ Mono print ð mono print could be used create a 
hand printed illustration.  

¶ Lino print ð lino print could be used create a hand 
printed illustration 

¶ Stencil ð stencils could be used create a hand 
printed or spray painted illustration.  

¶ Free hand drawing ð free hand drawing could be 
used to create a hand rendered illustration.  

¶ Scanning ð scanning could be used to digitise a hand 
rendered illustration or import found imagery into a 
digital environment.  

¶ Collage ð collage could be used to create an 
illustration using found imagery.  

   Knowledge Organiser: Graphic Design / KS4 / CA4: Experimenting with tools, materials & techniques 

  



   Knowledge Organiser: Graphic Design / KS4 / CA4: Planning & Development 

Þ¨!²²r²g GPèrg² GPčP¨Þ½°P²ñ Þâ½G÷Añr½² ÞâPèP²ñr²g Ď½â¥ 

This is critical in any area of design, 
collecting data through interviews 
with clients, user feedback and 
domain research will aid in the 

creation of the design  

This technique enables you to come up with 
several main ideas, by brainstorming you 

will be able to support details such as 
ideas, tasks, and questions  

MIND MAPS 

This technique enables you to  
design new ideas and solutions to 
 your brief allowing your creativity and skills to be showcased  

This technique involves testing and trialling 
different techniques such as typography, 

colour, imagery, form and technology in order 
to help the design to communicate the client 

brief/requirements  

EXPERIMENTATION These are presented as rough mock-ups of 
what the designer intends to use in their final 
design based on the client brief/requirements  

DRAFTS 

RESEARCH 

LAYOUT SKETCHES 

FIRST SKETCHES 

REFINEMENT OF  
FIRST SKETCHES 

REFINEMENT OF  
EXPERIMENTATION 

FINAL IDEA 

The improvement of the initial  

idea, it is about making small changes 
which will improve the idea. 

Involves client suggestions  the layout, 
composition, hierarchy, typography, colour 
and imagery, to allow your design to  
meet the client brief/requirements 

The final concept should successfully meet  
the clients' brief. It should differentiate from 
what else already exists in the market. The 
concept should be unique, memorable, 
personal to the client and appropriate  
for the target audience 

STAGES OF A PROJECT... 

CLIENT REQUIREMENTS 

COMMUNICATION  
OF IDEAS 

APPROPRIATENESS FOR 
TARGET AUDIENCE 

POTENTIAL PROBLEMS  
& SOLUTIONS 

Time      Resources      Skills 

EFFECTIVE USE OF 
RESOURCES 

Ý Avoiding waste e.g. volume of 
materials, ink, recycling etc. 

Ý Anticipating difficulties e.g. 
availability of supplies, 
working to deadlines 

Ý Cost effective 

Ý Client Requirements 

Ý Planning a Graphic design 
project 

Ý Efficient use of methods and 
processes 

As designs are produced the 
designer should constantly review 
their work. They should think 
about the following points: 
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PDF: (Vector) 
¶ A PDF is a file format that is independent of 
application, software, hardware or operating 
system  

¶ Can be displayed on virtually any device 
¶ PDF has lossless compression  
¶ Content is not editable which can protect 
intellectual property  

¶ Commonly used to send designs to a printer 
EPS: (Vector) 
¶ These files are used to save a high-quality version 
of a graphic, suitable for high-resolution printing.  

¶ EPS has lossless compression  
¶ images are scalable to any size  
¶ EPS files arenõt appropriate for online use and 
should first be converted to one of the raster 
formats.   

¶ Ideal format for printing/output  
AI: (Vector) 
¶ These files have been created and saved in the 
drawing application Adobe Illustrator. AI files are 
editable, so are most useful for work in progress 
that is being constantly amended  

JPEG: (Raster/Pixel) 
¶ JPEG is common and versatile  
¶ Has a high enough resolution for 
printing but can be compressed for 
sending by email or quick online 
uploads  

¶ has a widely supported format with 
good compatibility 

¶ All the imageõs data is compressed 
into one flat layer, so JPEGS are not 
as easy to edit as other formats  
 

TIFF: (Raster/Pixel) 
¶ TIFF has lossless compression  
¶ Can handle both Raster and Vector images  
¶ TIFF files contain a large amount of data so images  
are high resolution and rich in colour and detail. 

¶ Images can contain layers. 
¶ Excellent for printing 
¶ Generally too large for online use 

 
RAW: (Raster/Pixel) 
¶ RAW has lossless compression  
¶ RAW is the uncompressed and unprocessed image  
data captured by a digital camera or scanner's  
sensors.  

 

Every person who deals with 
design on a daily basis should 
know the difference between 
CMYK and RGB.  
 

Greyscale refers to when 
only black, white and 
shades of grey are used. 

The name ôRGBõ refers to the colours 
Red, Green, Blue. These are the colours 
that are added together in different 
variations and create lots of new colours. 
This kind of a colour model is used on 
the electronic devices for the 
presentation and display of the images. 
So if you are looking at something on a 
screen it is usually RGB. This is the 
additive system; it means that to get the 
black colour you need to blend all the 
primary colours  

This is the colour 
model that is 
usually used in 
printed materials. 
The abbreviation 
comes from the 
colours of CMYK 
inks: Cyan, 
Magenta, Yellow, and Black. The last ôKõ letter 
means the ôKeyõ because black is the first colour 
used for the outline. This is the subtractive 
system, so it means that white colour is the 
absence of any colour. 

/ȅŀƴ aŀƎŜƴǘŀ ¸Ŝƭƭƻǿ YŜȅ ό.ƭŀŎƪύ 

  

 
Commonly used colour modes include LAB, RGB, CMYK, INDEX, GREYSCALE & BITMAP 

If a file type has lossless compression it 
means that when saving and reopening there is no loss of image quality  

GIF: (Raster/Pixel) 
¶ GIF has lossless 
compression  

¶ suitable for sharp-
edged line art with 
limited colours, such as 
logos  

¶ Allows areas of 
transparency to be 
saved in the image  

¶ Often animated. 
Animated GIFs are 
often used to express 
jokes or emotions by 
referencing memorable 
moments from TV shows 
and movies  

PNG:  
¶ Widely accepted file format with good 
compatibility  

¶ PNG has lossless compression  
¶ Allows areas of transparency to be saved 
in the image. 

¶ Generally small and good for retaining 
vibrant colours 

(Raster/Pixel) 



A colour cast is a tint of a particular colour that affects 
the whole image. It is usually unwanted and can be caused 
by reflected light from a nearby object. For example, many 
photos taken using fluorescent lighting tend to have a 
greenish colour cast. 
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Colour balance in graphic design has a huge impact on whether a project visually  
appealing or not.  Good balance can make a design more 
visually appealing, reducing eye strain and visual overwhelm. 
Colour Balance works with complementary colours that have 

inverse relationships: cyan and red, magenta and green, yellow 
and blue. This means that if an image has too much cyan in it, 
the cyan will need to be decreased, which will cause the  red 
value to increase. 

COLOUR 
BALANCE 

COLOUR 
CAST 

Cropping is the term for cutting away parts of a 
picture. Most photo ð editing software gives you the  
option to crop images from publisher to power point to Adobe 
photoshop, allowing you to either retain the images 
original proportions or create a new format or shape. Good cropping 
allows you to improve an image, you can crop close in on faces to boost 
emotional impact or you can crop to focus on what matters in the 
image. Be careful as overcropping can make an image look unbalanced! 

CROPPING 
Resolution in design refers to the level  

of detail captured in an image or document.  
Resolution is usually shown in: 

DOTS PER INCH (DPI) or PIXELS PER INCH (PPI) 

 
The higher the resolution the more detailed and accurate the  

image will be. Printing at a higher DPI makes images and text clearer  

The usual print resolution is 300ppi It works well for  
brochures, magazines, and business cards. This resolution ensures  
      sharp images and text with fine detail. You can view large prints  
            like banners and posters from far away.  Photographs  
                   need higher resolutionsñ300dpiñ600dpi 

When scanning work in it is a good 
idea to scan between 300ppi and 
600dpi to ensure you get all the 
details hidden in your prints. 

72ppiñ96ppi are common screen 
resolutions for on screen work. Using a 
smaller resolution reduces the file size. 
The standard ppi for web is 72ppi 

You can edit the 
saturation of an image to make the colour 
more intense. If you make the saturation 
HIGHER the colour will be more vivid. If you 
make the saturation LOWER the colour will 
be closer to greyscale 

SATURATION 

Editing the contrast of an image 
changes how bright the highlights 

of an image are and how dark the shadows 
are. High contrast contains dark shadows 
and bright highlights whereas low contrast 
as a smaller colour range. 

CONTRAST 

You can manipulate your image by  
rotating or mirroring it this can change 

the impact the image has on the viewer. 

ROTATION 

* Planning a graphic design project effectively 
* Being clear on client requirements and using these 
effectively 

* Considering the most efficient use of methods and 
processes  

* Anticipating difficulties e.g. availability of supplies, 
working to deadlines etc. 

* Avoiding waste e.g. materials, ink, recycling, reusable 
eco friendly options 

* Ensuring you are being cost effective 
 

Graphic designers have a range of resources available to them. It is 
important that all of the following resources are used effectively: 

MEETING THE NEEDS OF THE CLIENT 

COMMUNICATION OF IDEAS APPROPRIATENESS FOR TARGET AUDIENCE 

IMPROVEMENTS SUCCESSES 

Once a design is complete the designer should evaluate their work.  
They should think about the following points: 
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Here are some examples of digital 
methods of promoting and presenting 

design work 

Here are some examples of 
physical; methods of 

promoting and presenting 
design work 

STATIC:  
Designs that do not move, 
regardless of the device the 
person uses. Non-interactive 

INTERACTIVE: 
Designs you can interact 
with such as website links, 

thumbnail images, 
showreels, scrolling. 

PITCH: 
Making a 
visual and 
verbal 

presentation 
of your work 
to others in 
order to gain 
their  
interest. 

Graphic Designers need to promote themselves to 
help them get work and 
become successful. There 
are a number of ways of 
doing this including the 

following: 

¶ CV 

¶ PORTFOLIO 

¶ NETWORKING 

¶ ONLINE PRESENCE 

Social 
Media, 
Websites, 
Blogs 

Online, face 
to face, 
business 
cards 

THE PURPOSE: Designers need to be able to 
display, present and promote work so that they can:  

 

¶ ENHANCE THEIR DESIGN PROFILE  

¶ SHOWCASE THEIR WORK  

¶ ATTRACT NEW CLIENTS  

¶ ENHANCE EMPLOYMENT OPPORTUNITIES  


