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When analysing visual The way in which text and other design
language include the elements are placed on a page to create an
— following points: ordered appearance with visual connections

Capture Attention

; ; How does the design
Appeal to intended audience appeal to the intended
Message audience? How does the

design capture attention?

Emotion How does the design create The way in which certain elements of a When related items are
Reaction meaning, ideas or convey a design are given prominence over another grouped together

. ? i
Y —— message? What reaction

does the design encouragg
Ideas in the viewer and how has
the designer achieved this?

< < < <

GRAPRIC DESIGN
_eaance, PRINGIPLES

Y Shapes

. T tp :Nhtat colou(rjs, s{\tapes,h The way in which design elements are

v U beé(e‘rj‘rﬁg e%”i n?ﬁe%rgssi gr‘;",,e presented throughout a design layout e.g.

Y Colour Why do you think the ' symmetrical, asymmetrical, radical The way in which elements

Y Pattern designer chose these? within a de5|gn are repeated

e.g. fluid, progressive

Y Personal y The way in which

V oiica Sz sesgreemenz e (GOEOUIREESRACE

. . : laced in opposition

Y Social factors have been Pk Considering the choi f
considered in this design? with each other e.g. onsidering the choice o

Y Cultural Could any part of the dark and I|ght, thick colour selection for the teXt

Y Economic design have different and thin, large and and background in a design

different contexts?

contemporary design elements
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GRAPRIC DESIGN

A desi n tbhre esft atsement a client i ves :
Chey want Lhelr pl eHeS D ob bt r ia%”i""lriot")j doefs
Anopebr i ef en Aclodbadef will | ' 0 u

the designer solutions anduth@om

many posaclibtlic suggesting the type

to the nlPedi € haveprnrwducées.igg.n a

a toy based jigsaw for primary

storyGolfdil oc based on t heGasltdirlyo

the Threéfd&e the Threél Beanssto

chllﬂreg of craft shops that speciald@

IR made tovs. CONTEXTUAL FACTORS

NPES OF RIESIEN BRIEF SOCIAL, MORAL , CULTURAL, !'A A T °
develtqmad iy a p POLITICAL & ECONOMIC ¥A$ %ﬂ%

V\?u tation with ISSUES . =:& 1‘

| A - - , e m (

A design br
team in con I
COIVIMERCIATheq_/utIin_e hat is required
project angl pdiodgcts or wo As a graphic design: 3
and soeis@plonsi bilities and <houl d
The completiiéed odhocument that be aware of other. . |
COMPETI TI alilnstructions to competito thworld and their 'ﬁiX:XlC’*qd
acompetition o adlcd ens ]

Consider if any part of your design

A coll aborati ve dtolceu neenst csn :
COLLABORATand the desi qgrteeeamands oan t C;)fuqlgnzeai(;nsgsggiﬁlci%?;reavrenrasrlile?r
and expdecltieder ables of a deg,qgon if what you are promoting is in
the best interest of the consumer e.g.
A design brief where work i promoting something unhealthy. n
ONLI NE ONf 4, giagital design solution Consider if your design will be
understood differently or have a
texperi ment with a range o cultures
propo(siadesas) . An open brief : Y :
OPEN CAL LIPS g ('3 g8FMg (o By | Consider the polica views of he
at thi yout @gpgenot know exac y
are gopmgduoe. as consumer wages, unemployment,
inflation etc.
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STAGES OFAPROJECm GPer g?2 E

- RESEARCH REFINEMENT OF

CLIENT REQUIREMENTS

This technique enables you to come up wWith Thic ic eritical i i
several main ideas, by brainstorming you Tchtln?léit(i:rzg%ﬂtg]t%rrlguagrﬁ ?n?gr(\:llieesvl\?sn, F| RST SKETCH ES
will be able to support details such as with clients, user feedback and COMMUNICATION

ideas, tasks, and questions domain research will aid in the

creation of the design
DRAFTS

These are presented as rough mopk of EXP E R | M E NTAT | O

what the designer intends to use in their final
design based on the client brief/requirements

OF IDEAS

APPROPRIATENESS FOR
TARGET AUDIENCE

This technique involves testing and trialling Involves client suggestions the layout,
different techniques such as typography, composition, hierarchy, typography, colo

colour, imagery, form and technology in order and imagery, to allow your design to
to help the design to communicate the client meet the client brief/requirements

- B

This technique enables you to LAYO UT S KETC H ES The final concept should successfully

design new ideas and solutions the clients' brief. It should differentiate fro
your brief allowing your creativity and skills to be showcased what else already exists in the market. The
concept should be unique, memorable
personal to the client and appropriate
for the target audience
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N@& ARAMIOUTING CRARKIC DESIGN WORK

Vlog and Blog

SIELUF PROMOTTION

gdO@

Social Media

Here are some exam
¥ b2 @ s of promotin
: design wor Kk
i [T S
3 £ Static
vl |
’ GIF PN&

JPEG

Gr aphic Designers need to promot e
help them get wor k an
become successful. The
are a number of ways
doing this including

foll owi ng:
Onl i ne,
q cV to face
busines
17 PORTFOL cards
t1L.nn
Soci al T NETWORKI NG
Medi a,
Websites, 1 ONLI NE PRESENC
Bl ogs

\V E :

| NTERACTI
Desi gnglot mat mg
e dl ess of t
e n useserNe
THE PURPOD&E€igners need to t o
di spl ay, present and pr omo S0

TENHANCE THEI R FHRGH IGINE
1SHOWCASE THEI R WORK
TATTRACT NEW CLI ENTS
TENHANCE EMPLOYMENT OPP(

that they can:




